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Getting on Set

e Industry operates on networks and trust

e Referrals

e |s going to require patience and persistence
e Creative thinking

e TimMing

e Use email + follow up x 5
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Getting on Set

e Production Listings

e Gov film offices - eg. Screen Australia

e Film Schools

e Going through all your contacts

e Film Festivals

e Filmmakers forums and networks

e Facebook filmmakers groups - local / womens etc
e Production companies - email

e Publicity companies - email

gl'rl]||\_4|_s e Casting calls that are advertised
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Stepping Up

e Refine your portfolio
e Do something different to stand out - Printed Portfolios
e Network - finding contacts to get your portfolio out to

e Get on another track - shoot low budget features for less to form new
relationships

e Be willing to travel

Fl LM ©FILMSTILLSACADEMY
STILLS
ACADEMY




eMail Stats

e Cold emails - 1-5% open rate

e Targeted cold emails - 15-25% open rate

e 33% of email recipients open emails based on subject line alone
e Subject lines with between 6-7 words are best

e Personalised emails that have subjects first name in subject line
increases open rate by 29.3%
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eMail Stats

e The optimal number of emails is five
e 50% of responses happen after the Sth
e Most people give up after 1 or 2 emails

e Many of the producers/publicists will not be ready with projects when
you email them

e Email opens are highest between 7am-1pm
e Tuesday emails have the highest open rates

e Research shows that cold emails that are SO-125 words long receive
better reply rates by 50%
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eMail Tips

e Add your recipient’'s name in the subject line
e Personalise your content to your recipient - research
e Keep it short and snappy

e Add a Call To Action. What do you want the email to achieve?
o Visit your website
o Schedule a zoom meeting
o Schedule a coffee

e Check spelling (use Grammarly), especially their name!

e (Get straight to the point - don't make your first sentence boring!
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Day Rates

e Short films
o Food and travel!
o Ask about use of images for your portfolio prior to release

e | ow Budget Features and Docs
o US$100 - 250 per day

e Medium Budget
o USS300 - 600 per day

e Studio
o USS600 - 800 per day
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Expenses

e Equipment

e Computer

e Digital Processing
e Consumables

e Overtime

e Car

e Location -away from production base

o Travel
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e Line Producer

e Production Manager

e Co-Producer

e Negotiate expenses up if day rate is down

e Weekly Deal
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Unions

e |ATSE
e |CG 600
e BECTU

o ALLIANCE
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